ks on these grand political, social and economic experi-
‘ wmwm Visions of Europe, an exploration of the issues that will
shape Europe in the 21st century. Will E.U. and NATO enlargement trans-
form Europe into a more cohesive political whole? Will the single curren-
cy be a giant step—or even the right step—toward the construction of a
common European house in which all countries can feel at home? And al-
most 10 years after the fall of the Berlin Wall, how are the peoples of East
and West getting along?

In considering big questions such as these, we have not lost sight of
the actual men, women and children who are living through these tecton-
ic political shifts. To this end, Visions of Europe contains a gallery of Eu-
ropean thinkers: the politicians, scientists, entrepreneurs and activists
who are doing the most to realize their own vision of Europe. Some of these
visions are bright, such as the Indian social worker helping Romany chil-
dren integrate into Czech society; but others are dark, like the Romanian
extremist who spouts a crude mixture of racism and xenophobia. Both
kinds of vision will have a decisive impact on Europe’s future. These per-
spectives are complemented by Voices of Europe, a collection of first-per-
son accounts from ordinary people of their hopes and fears for the new
Europe. And to take the title of this issue literally, we also include a jour-
ney through Europe as seen through the eyes of six of the best photojour-
nalists in the business.

Our goal in creating Visions of Europe was to make it both a kaleido-
scope and a Baedeker: to reflect the brilliance and diversity of Europe
while providing a guide to the common causes and challenges that face the
Continent. After having read this special issue, we trust that you will nev-
er look at Europe in the same way again.
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